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Figure 1- The conceptual model of the research
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Table 1- Division of questions based on variables 
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Table 2- Cronbach's alpha value of the pre-test for each of the variables 
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Table 3- Results of normality of data distribution using Kolmogorov Smirnov test
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Figure 2- Factor load values of questions related to research variables

AVECR

 
Average Variance Extracted (AVE) 

Composite Reliability (CR) 



Table 4- Results of convergent validity, composite reliability and Cronbach's alpha
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Table 5- Divergent validity results
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Figure 3- The structural model of investigating the research hypotheses in the meaningful state



Figure 4- The structural model of research hypotheses in the case of standard coefficient
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Table 7 - The results of the hypothesis test
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